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About YPSN
The YPSN monthly newsletter aims to provide you with the latest developments affecting our
members in shipping in Hong Kong and broader China.

WEBSITE

EVENT S

CONTACT S

If you are interested in registering as a member, sponsoring an event or suggesting activities
for YPSN to organize, please feel free to get in touch with us on
youngprofessionals.shipping@gmail.com

5th Annual Pacific Basin Soccer 6’s

T

he 5th Annual Pacific Basin Soccer 6’s tournament was held on a sweltering 31 degree
June afternoon. The Hong Kong Football Club was immaculately set-up to display some
of the finest (and not so fine) footballers the shipping industry has to offer the Special
Administrative Region.

PB Dragons, Cup Champions

Organisers Suyin Anand, Olivia Lennox-King and Tabitha Logan

At 5pm, 6 teams line up on the pitches with their captains in the middle, eagerly awaiting
a coin flip which marks the start of the tournament. The whistle blows and this highly
anticipated tournament gets underway. For the next three hours, every team will stake their
claim to the coveted Pacific Basin Soccer 6’s Cup. Being in its fifth year, we see the return
of teams such as Wah Kwong, NEPA, Caravel - Fleet Management, Anglo Eastern, Bernhard
Schult Ship Management, the P&I Clubs, Holman Fenwick Willan, Ince and Co, Stephenson
Harwood, Wallem, HUD Group, Institute of Chartered Brokers and of course, sponsors
Pacific Basin. New teams to join in this year’s tournament include lawfirms RPC, Watson
Farley Williams and Mourant Ozannes. Those that are familiar to the tournament looked to
better their performances from last year and those involved for the first time looked keen to
establish a name for themselves.

Cup Runners-Up SH Mandarins

The Plate final saw Les Indices (Ince and Co) go on a run of wins to find themselves in a final
with formidable AESM (Anglo-Eastern) team, who dominated their knockout stages to become
worthy finalists. Indeed, both teams proved goal scoring potential in their knockout games, but
a final so important saw both teams digging into energy reserve to get back and defend their
claim to the Plate. By the time the final whistle came around, the game was to be decided by a
shootout from the spot. Under pressure, Les Indices cooley came away with the win.

The commentator for the day, the spirited John Williams of the American Club started the
chorus off and got into the thick of the action, calling the goals scored and any dubious
decision making from match officials.
After a long fought evening of group stage football, the final brace of games consist of Cup
finalists and Plate finalists. In the Cup final, reigning champions PB Dragons (Pacific Basin)
face an impressive SH Mandarins (Stephenson Harwood) squad challenging for the top spot
for the first time. Both teams had won every game they played but there will only be one
undefeated team by the final whistle. After a tense game fraught with chances on both
sides, PB Dragons capitalised on their opportunities and won the game 2-1.
As the drama unfolded during the Plate final shootout
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Caravel Fleet Management

Have Fun Warriors (HFW)

Spartak P&I

Anglo Eastern

Teams traded post game day heroics over food and drink at the club, which provided an
energetic setting to usher in the weekend. The PB6’s unique place in the social calendar was
commented on by YPSN (HK) Director Ms. Tabitha Logan. “There are very few sporting events
in Hong Kong for the shipping community, especially of this size involving 16 teams and over
160 players. There is a real buzz among those involved in the months leading up to it with
teams from different companies getting together for friendly matches and training sessions.
The Soccer Sixes has gone from strength to strength thanks in large to the support of our sole
sponsor "Pacific Basin" as well as the tight knit shipping community here in Hong Kong.”
At the ceremony, organisers Ms. Tabitha Logan, Ms.Suyin Anand and Ms. Olivia Lennox-King of
the YPSN went onstage to start the evening. They invited Pacific Basin CEO Mr. Mats Berglund
for opening remarks, to which he commented on the success of the event and credited
those on stage for their efforts. After this, Director of Operations, Mr. Suresh Prabhakar and
Glencore’s Mr. Philip Ramires were called to award runners up of both the Cup and the Plate,
Stephenson Harwood and Anglo-Eastern respectively. Plate Winners Ince & Co were presented
their prize by Director of Corporate Affairs Mr. Mark Hardy. Player of the tournament this year
was won by Casper Vig Fredriksen of PB Dragons, presented by Mr. David Finch of Cofco-Agri.
Finally, Mr. Mat Berglund went back on stage to honour Cup winners Pacific Basin for the third
successful year in a row.

A jubilent HUD Group Cheerleader team

The hotly contested Best Kit award ensured a colourful and creative turnout from the industry.
Past years winners have included themes around Admirals, Waiters and Game of Thrones. The
winners of this year’s award and magnum of champagne went to law firm Ince & Co, for their
French inspired “Marinière” kit in honour of the hosts of the Euro 2016 competitions.

Cup Winner Pacific Basin accepting their award
The goal that decided the Cup Final

The prize ceremony was not limited to efforts on the pitch. The third annual cheerleading
competition that runs alongside the football was won by an unflappable HUD Group
cheerleader team for their well-practiced routine for the second time in as many years. Their
award was presented by Pacific Basin's Director of HR and Administration Mr. P. B. Subbiah.

From the YPSN, we would like to thank all those that participated on the pitch and off. The
support from the shipping community ensured this event grows in its popularity year on year.
Congratulation to the Cup winners Pacific Basin and Plate winners Ince and Co. Commiserations
to the almosts this year, fortunately there is always next year! We hope you have a great
summer and look forward to seeing you on the pitch in 2017 to try and claim the crown from
the ever dominant PB Dragons!

Y P S N

2

JUNE 2016

VOLUME 2 ISSUE# 14

Understanding Social Media Risks

A

ccording to a recent report by SmartInsights , the total number of active social
media users hit 2.307 billion in January 2016, with the total number of internet
users reaching 3.419 billion. In percentage terms, this amounts to almost 46% of
the world’s population. Unsurprisingly, the use of social media is becoming increasingly
important in marketing and branding policies of businesses. However, in a recent survey
conducted by FTI Consulting , 91% of board members and 79% of General Counsel
interviewed by FTI Consulting admitted to not having a proper understanding of the risks
posed by the use of social media. The risks posed by social media are real, and growing.
Businesses need to be prepared to deal with these risks.

What is social media?
Social media refers to forms of electronic communication used for social networking and
microblogging. It ought to come as no surprise that the most popular social media platforms
globally are Facebook , YouTube, and Twitter, LinkedIn, with the likes of Pinterest and
Instagram steadily gaining in popularity. In China, WeChat and Sina Weibo are the tools
of choice.
It does not include traditional forms of text messaging or emails. For the millennials, social
media is an integral part of their life. However, the use of social media is also increasing
amongst those age 65 and above.

Businesses use social media for:
•
•
•
•
•

Recruitment
Branding
Marketing
Corporate Communications
Information sharing

Individuals use social media to share ‘moments’, photographs, discuss social issues and their
current activities. Frequently, the line between personal life and professional lie is blurred and
moments from professional lives find their way into the personal social media feed of employees.
If this does not alarm you, it should. With the growing number of number of Millenials, who are
accustomed to oversharing personal information on social media, this risk is real.

Managing Social Media Risks
Like all compliance risks, social media risks can be managed, if there is a proper understanding
of the risks.
The first step to managing social media risk is for the board room to recognise that social
media can have negative outcomes and to make the risk assessment of these negative
outcomes part of its business case assessment.

What are social media risks?
The assessment and quantification of social media risks is still at its early stages. In other
words, it is difficult to pinpoint exact risks presented by social media. However, it does not
take a rocket scientist to figure out what the risks are. Underscoring social media is the
sharing of information. The leak of negative information can lead to reputational damage
and the loss of revenue. These are just the obvious risks. The unintended leak or sharing of
information pose these risks as well:
•
•
•
•

What is social media used for?

Legal - For e.g. Breach of Privacy Laws, Misrepresentation
Strategic – For e.g. Loss of Intellectual Property
Operational / Business – For e.g. Fraud
Financial

The second step is to put in place clear guidance for employees on the use of social media
for business purposes and for personal use. Employees should be aware of these risks and
take responsibility for the information they pose on social media.
The third step is continuous monitoring of the effectiveness of policies and the risks
presented by social media to the business. The social media world is fast changing, with
new social media platforms being introduced on a daily basis. Technology should be utilized
to monitor social media activity.
The fourth step is to update your social media policy to respond to new risks.

All companies are vulnerable to social media risks, no matter how well-established the
company is. For example, back in 2013, JPMorgan Chase planned to conduct a Twitter Q&A
using #AskJPM. Twitter users hijacked the hashtag and buried it under an avalanche of
attacks, forcing the bank to drop the Q&A before it started.
Another example of a social media disaster was when US Airways accidentally included a vulgar
photo of a naked woman with a toy plane in a tweet. The company removed the post within
an hour, but not before it was retweeted hundreds of times. The airline apologized and said it
was trying to flag the image, originally sent to its account by another user, as inappropriate but
instead accidentally included it in a message. It hasn’t used its account since.
The shipping industry is also not immune from social media risks. While social media
platforms such as Facebook and Sina Weibo are great ways for the crew to keep in touch
with friends and family, it can also be used by pirates and other snoopers with an interest
and a threat profile. Back in 2010, a video footage showing a collision between a Chinese
trawler and a Japanese patrol boat near the Senkaku Islands was leaked on Youtube causing
protests across Japan and China and inciting responses from the US Secretary of State and
both the Japanese and Chinese Government.

Conclusion
In an increasingly competitive market place, the effective use of social media to market
products will become even more important to businesses. Protect your business by putting
in place appropriate social media policies to respond to the potential risks presented by
social media.

Su Yin Anand
Partner
Email: suyin.anand@incelaw.com
Telepone: +852 2877 3221
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YPSN 5th ANNIVERSARY SOCIAL
The Young Professionals Shipping Network is celebrating its 5 Year Anniversary. To commemorate, we are looking to put on an Anniversary Social around
the first week of September. Over the past 5 years, there have been many companies and countless individuals that have supported our efforts. We ask you
to watch this space and we hope as many of you can make it, it’s sure to be a good one!! For those interested in sponsoring this milestone occasion, please
get in touch at youngprofessionals.shipping@gmail.com
We wish you all a great summer and look forward to seeing you at the next social.
The YPSN Team

Lloyds list asia awards 2016

Asia

This year, the Young Professionals Shipping Network will be involved in “The Next Generation
Shipping Award” which looks to identify an outstanding shipping professional under 35
years old, with all encouraged to nominate their brightest and best.

This year, Singapore will play host to the Lloyd’s List Asia Awards, which aims to celebrate
the best the Asian shipping industry has to offer.

We ask our esteemed readership to provide their nominations for “The Next Generation
Shipping Award” award to us but encourage all to follow the link and voice your opinion on
who is deserving of recognition this year in any of the categories above.
The deadline for nominating is the 15th July, which is fast approaching so don’t delay.

There are 16 categories that look to reward an individual or company for their efforts over
the past 12 months.

Have your say and best of luck to all those who end up nominated.

INDUSTRY EVEnts

YPSN 5th Anniversary Social

M.I.C.E Global – Advanced Laytime and Demurrage course

First week of September - More details coming soon

This course is supported by the MATF and the ProTERS refund program

If you are keen to sponsor this landmark event, get in touch

Please see attachment for more information

Contact YPSN: youngprofessionals.shipping@gmail.com

20th July -22nd July 2016
Contact Waynn Toh: waynn.t@miceglobal.com.sg
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